
INTERNATIONAL SPECIALTY
FOOD  SUMMIT

MARCH 3, 2021

 Impact of the Pandemic on International and Specialty Foods

MARCH 10, 2021

Insights from the Inside: How the Food Service Industry is Adapting

MARCH 17, 2021

Winning the New "Semi-Normal"

MARCH 24, 2021

What's Next? Trends Impacting International and Specialty Foods

MARCH 31, 2021

BONUS Virtual Master Class on PDO/PGI Products from Italy

SCHEDULE

ALL SESSIONS TO BE HELD 12:00-1:30 P.M.  EST

WEEK 1

WEEK 2

WEEK 3

WEEK 4

WEEK 5

REGISTER NOW

https://sites.sju.edu/isfs/welcome-office-teaching-learning/registration/


The IACC is pleased to announce that its 3rd annual International Specialty Food Summit (ISFS) will take
place over the course of five weeks during the month of March. Organized in collaboration with the
Academy of Food Marketing at Saint Joseph’s University, the ISFS is an exclusive forum for food industry
executives to explore emerging and future trends, merchandising techniques, innovation, and customer
engagement in international specialty food retail through the expertise of an incredibly diverse slate of
international food experts.

During this five-part webinar series, prominent industry experts will delve into trends, issues and
opportunities in the international specialty food industry including supply chain challenges, e-commerce
growth, and consumer buying habits in a post-COVID world. The event's audience is comprised of buyers
and grocery executives from major U.S. retail chains such as Kings, Pathmark, ACME, Key Food, Wawa,
Weis and Giant as well as C-level executives from major CPG companies such as General Mills,
Johnson & Johnson, Kimberly-Clark, Bayer, and Kellogg to name a few.

Sponsors of the 2021 International Specialty Food Summit receive tremendous visibility, both at the
event as well as on the event organizers' websites, social channels and in pre-event materials sent to
participants. We are pleased to share a robust offering of sponsorship opportunities that are envisioned
to help you reinforce and grow your brand among the IACC's broad network and beyond.

Founded in New York in 1887, the Italy-America Chamber of Commerce (IACC) is a private, not-for-profit,
membership organization that represents the interests of companies that have, or that are interested in
establishing business and commercial relations between the United States and Italy. We bring together
businesses – ranging from individual entrepreneurs to large corporations – and advance the interests of our
members through contacts and interaction with government agencies, trade associations and leading
international organizations. 

ABOUT THE INTERNATIONAL
SPECIALTY FOOD SUMMIT

SAINT JOSEPH'S UNIVERSITY ACADEMY OF FOOD MARKETING

ITALY-AMERICA CHAMBER OF COMMERCE, INC.

Over the last 55 years, the Food Marketing program at Saint Joseph’s University has been educating
undergraduate and graduate students, performing research, managing Co-op’s and helping our graduates
find positions within the food and retailing industries. We are the only university that has both an
undergraduate and post graduate level Food Marketing program. Saint Joseph's Food Marketing graduates
are employed throughout the food and retailing industry at leading retailers, manufacturers, wholesalers and
brokers.


